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Lecture 8 (of 13) 

Brief overview of 
•  Interviewing 
•  Note taking 
•  Quoting 
•  Feature articles 
•  Profile pieces 



Interviewing 

•  A method of information gathering/
research 

•  Face to face/skype/telephone/email 
•  Usually one on one 

 Page 3 



Interview objectives 

•  To gather background 
•  To get quotes 
•  To understand a topic 
•  To establish or develop a relationship 
•  To investigate 
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Interview process 

•  Establish rapport 
•  Ask largely open-ended questions 
•  Seek first to understand (Covey) 
•  Be on the look out for direct quotes 
•  Use prepared questions but hold a 

conversation (so listen) 
•  Ask to follow up if necessary 
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Note taking 

•  Record with permission if you wish (still 
have to transcribe) 

•  Writing down quotes and notes can 
engage you more fully in the conversation 

•  Ensure you make note of direct quotes – 
word for word, what did they say? 

•  Clarify, reframe, ask double up questions 
to confirm 
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    Quoting 

•  Direct and indirect quotes 
•  Direct are what they actually said 

verbatim, eg, “I love being a strategic 
communication writing student,” he said. 

•  Indirect are not in quotation marks, eg He 
said he loved being a strategic 
communication writing student. (no 
suggestion he said these exact words) 
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Feature articles 

•  The non-news page ‘colour’ pieces 
•  In strategic communication terms, 

newsletter pieces are often features 
•  Often longer than 300 words 
•  Often accompanied by a photograph or 

illustration 
•  Often quote more than one source and 

require multiple interviews 
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Profile pieces 

•  These can be feature length or short 
biographical pieces (about the CEO, meet 
the Mayor) 

•  Research-based, usually involving a 
personal interview with one person 

•  A ‘profile’ of an individual/executive 
•  Very common strategic communication 

writing requirement 
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Next week 

•  Media releases and their role in the 
world 

•  Why write them 
•  How to write them 
•  And what happens next 
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Example presentation title  Page 11 

Thank You 


